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SMYU Troy Smith, a certified financial planner, looked to Vigor Creative to shape his corporate look. After
debating it, he determined that he would be best served by using his name itself as the focus of his
marketing, rather than a logo. His name, combined with the industry-standard CFP (Certified Financial
Planner) logo and the color scheme it used was used as the starting point.

The print collateral developed included business cards, letterhead that was set up to be printed from
MS Word, and a fax cover sheet. Vigor also set up the layout for two promotional items - a pen with
custom engraving and a highlighter. The bulk of the work involved developing his web site, which
contained a large amount of information that he wanted to use to inform visitors and promote his
services. To draw people in, a flash featurette was incorporated into the site design with a sailing
theme - the message is that he can help steer clients through troubled financial waters. The conclusion
of the material involved the design of an e-newsletter. This
gave him the ability to actively inform and educate his
clients in a cost-effective manner, and Vigor's touch ensured ROYM SMITH £2
that it was consistent with the rest of his image.

troy@asktroy.com
www.asktroy.com
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Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nis! ut aliquip ex ea
commaodo consequat.

Duis autem vel eum riure dolor in hendrerit in vulputate velit esse molestie consequat,
velillum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim
qui blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla facilsi.

Utwisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis
nis! ut aliquip ex ea commodo consequat. Duis autem vel eun iriure dolor in hendrerit in
wulputate velit esse molestie consequat, vel ilum olore eu feugiat nulla facilsis at vero
eros et accumsan et iusto odio dignissim qui blandit praesent luptatum zzil delenit
augue duis dolore te feugait nulla facilisi. Lorem ipsum dolor it amet.

Extremunm autem esse bonorum voluptatem ex hoc facillme perspici potest:
Constituamus aliquem magnis, mults, perpetuis fruentem et animo et corpore
voluptatibus nullo dolore ne impediente nec inpendente, quem tandem hoc statu
praestabiliorem aut magis expetendum possimus dicere? inesse enim necesse estin
€0, qui ta sit affectus, et firmitatem animi nec mortem nec dolorem timentis, quod mors
sensu careat, dolor in longinquitate levis, in gravitate brevis soleat esse, ut eius
magnitudinem celeritas, diuturnitatem allevatio consoletur.

Ad ea cum accedit, ut neque divinum numen horreat nec praeteritas voluptates effluere.
patiatur earumque assidua recordatione laetetur, quid est, quod huc possit, quod melius.
sit, accedere? Statue contra aliquem confectum tantis animi corporisque doloribus,
quanti in hominem maximi cadere possunt.

Praeterea et appetendi et refugiendi et omnino rerum gerendarum inita proficiscuntur
aut a voluptate aut a dolore. quod cum ita sit, perspicuum est omnis rectas res atque
laudabilis eo referri, ut cum voluptate vivatur. quoniam autem id est vel summum
bonorum vel ultimum vel extremurm ~ quod Graeci telos nominant -, quod ipsum nullam
ad aliam rem, ad id autem res referuntur omnes, fatendum est summum esse bonum
iucunde vivere,

"You can't control the wind, but you can adjust your sails to get to your destination.” CIFE:
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